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PROMOTIONS/PUBLIC RELATIONS 
AND HOSPITALITY 
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 I. GENERAL INFORMATION 
 II. FUNDING MAXIMUMS 
 III. ESTABLISHING PROMOTIONS/PUBLIC RELATIONS AND  

 HOSPITALITY FUND ACCOUNTS AND DISBURSEMENT  
 PROCEDURES 

 
I. GENERAL INFORMATION 
 

State Board Rule 6A-1.0143 states in part, that the School Board may authorize the 
use of a portion of funds derived from auxiliary enterprises and undesignated gifts for the 
purpose of promotion, public relations, and hospitality of business guests provided that 
such purpose will directly benefit or be in the best interest of the district; therefore, the 
School Board adopted Policy 3413 "Promotion & Public Relations Funding."  Due to 
the spending cap imposed on the District by State Board Rule, NO requests for 
additional spending can be accommodated. 

 
A. DEFINITIONS 

 
1. PUBLIC RELATIONS is defined as efforts to promote good will 

between the school district and the public. 
 

2. HOSPITALITY is the friendly reception and treatment of business 
guests. 

 
B. EXPENDITURE EXAMPLES 

 
1. PROMOTIONS AND PUBLIC RELATIONS ACTIVITIES 

(should relate to school) 
 

a. Graduation Activities 
b. Teacher of the Year 
c. Visiting Committees 
d. Orientation and Work Conferences 
e. Recruitment of Employees 
f. Official Meetings and Receptions 
g. Guest Speakers 
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I. GENERAL INFORMATION (Continued) 
 

B. EXPENDITURE EXAMPLES (Continued) 
 

1. PROMOTIONS AND PUBLIC RELATIONS ACTIVITIES 
(should relate to school.) (Continued) 

 
h. Accreditation Studies 
i. Awards (Certificates, plaques, etc.) 

 
2. HOSPITALITY (DOES NOT include Principal's home school 

employees.) 
 

a. Entertaining business guests 
b. Providing refreshments 

 
II. FUNDING MAXIMUMS 
 

A. The maximum funding for Promotions/Public Relations shall be as follows: 
 

1. Elementary, Middle, High Schools, and Special Centers,  shall use 
20% of the internal accounts general fund balance not to exceed 
$1,000 per fiscal year. 

 
2. Technical Centers, Adult and Community Schools shall use 20% of 

the internal accounts general fund balance not to exceed $1,500 
per fiscal year. 

 
B. The maximum funding for Hospitality at each school shall be $150 per fiscal 

year in order to comply with State Board Rule 6A-1.0143 (which stipulates an 
expenditure cap on the District). 
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III. ESTABLISHING PROMOTION/PUBLIC RELATIONS AND 
HOSPITALITY FUND ACCOUNTS AND DISBURSEMENT PROCEDURES 

 
A. The Promotion/Public Relations and Hospitality account numbers may be 

obtained from the Internal Accounts Instructor's office. 
 

B. Funds for the Promotion/Public Relations and Hospitality accounts are obtained 
via a transfer of funds from: 

 
1. The school's internal General Fund for Elementary, Middle, High 

Schools and Special Centers. 
 

2. The applicable internal General Fund for Technical Centers, Adult and 
Community Schools. 

 
C. The Promotion/Public Relations and Hospitality accounts are to be established 

at the beginning of each fiscal year. 
 

D. Any unused funds in the Promotion/Public Relations and Hospitality accounts at 
year end MUST be transferred back to the internal General Fund. 

 
E. NO EXPENDITURES SHALL BE MADE FOR ALCOHOLIC 

BEVERAGES. 
 

F. Any donations obtained for Hospitality and/or Promotion/Public Relations 
MUST be receipted to a donations trust account (contact Internal Accounts 
Instructor's office for account number). 

 




